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Communications

Alan Ovson is a e Customizes sessions to the needs of your audience
Successful Speaker Who ° Engages and motivate your audience/employees
o Encourages interaction and participation
o Makes learning challenging and fun
o Explains complex problems in understandable ways
o Develops immediately useable strategies

¢ Letting Go and Falling Up Actor, educator, entrepreneur, theologian and sought-after expert in

— Making Change Positive . C. ..

= . o the field of communications, Alan blends his high content speeches

S Developing Your Greatest Communication Tool ) ) . . )

& Building Trust and seminars with a unique style that gets audiences to listen,
No is not a Negative Word laugh, and learn. For Alan, “Humor is serious business...Get people
r - o and feel Good About I to share a laugh and you can get them to think and work together
ég}‘;?r%g 553%‘22;’2%?2?39}Eeﬁé'u"fgsﬁﬂé'és‘!"é?fry“°°e” oV ata (_heeper Ie_zvel.” Fo.r over 20 years, .Alan_has custpmized speeches

es Negotiating for Success o and interactive seminars around his client’s unique challenges.

= HowtoNegotiate with Everyore & Keep Relationships atthe Same Time Alan uses his educational, acting, and directing background to

== Communicating Through Difficult Conversations icl i i i i

B o ieatine U, DG S engage participants in the learning process while pushing them to

o think beyond their comfort levels. He often “brings in” his team of
Presentations with Purpose L
Presentation Skills that Grab Them by the Mind & Never Let Go ~ experts (archetypal characters within everyone) to humorously
Leadership, the Art of Visioning address sensitive topics, and explain the right and wrong way to
Sharing the Possibilites of the Future present, lead, negotiate, and communicate. Alan’s goals are to get
his audiences to listen, laugh, and learn, and they do.

consouenpomrs e, Building Success through

Xerox Corporation AlA Virginia Regional - -
National Consumer Trade Council Altevers Association, Architects
nterpersonal Communications
California Department of Education Island Architects
Minneapolis City Engineers Minneapolis City Engineers
Sgn Francisco Department of Employment Nitrilogggociety of Professional Engneers
US Army
GOVERNNIENT FURCHASERS Sy et Profssara Sente
Caﬂgg‘gmsingdmﬁmf’g;m“‘”gP"’feSSb”a's(P“b"c A ol The feedback we received was overwhelmingly positive and |, as the event
Naltion<a,\\‘ :gsg)tute of Governmental Purchasing, gankl omee V\’/<est planner, couldn't have been more satisfied with the results. Your use of
nc. arclays Ban| i i i
National Association of Purchasing Management, California CPA Foundation humor, Iog|c and praCtlcallty helped keep eve.ryc.me engaged and.taught the
ME%?I';I(IEW;E;\WB)INERS ﬁour:rt]y Ban(k: P attendees many valuable lessons about negotiating and communicating.
awthorne Capital Partners _ H H H Y
Me(eting); Professionals International, Los Angeles \(A)/‘Rourke_l,_CIr?rkl& Salcher Mary Young, Public Affairs DII'ECtOI’, AIA lllinois
MPI lestern Technology Investments . . . ..
Pr?Ff’eCs’\sAigr}alt oonvemign Management Association TECHN(;LOtGY More than 800 delegates attended your plenary session entitled “Negotiating
nternational spen Systems " H i i ili
Meeting Professionals International Oregon At-Home Excite Classified 2000 for Success A.lthOUgh this W.as a sizable .aUdIence 1.:0. address, your ablllty tO
Meeting Prof%ssi(fmals International, National %E\lljtotlilesth Systems (£0S) blend humor, visual presentations, and audience participation ensured that this
ucation Conference lectronic Data Systems ; H - Ri P
Hospitality Sales and Marketing Association Glovia International User Group vital plenary session was successful. - Rick G"mm’ CPPO’ CPPB’ CEO’ NIGP
International (HSMAI) PHARMACEUTICAL & MEDICAL . . . . .
Assokclﬂuuz élza Ehagmlac;euticsls | Alan has provided our team with valuable communication tools to apply in
aska Airline Association en-Probe Internationa i i i i+ i H
American Academy of Dental Practice Salix Pharmaceuticals our med.la campalgns. . From hIS posmve a,ttltUde. to o.utgomg and fun
California CPA Foundation _ Seton Medical Center personality, Alan maintains a unique balance in keeping his programs fresh
Chartered Casualty Underwrtors Sociely(CPCU) - Stryker Medical Corporation and entertaining, while being educational and valuable.
Professionals (IAAP) EDUCATION - Ryan Bowling, PR Manager, Sony PlayStation
InternationaIAss(ociatic;n for Exhibition I(B:olyfs TownD USArt +of Educat
Management (IAEM alifornia Department of Education " ; i n " i ;
International Facility Management Association San Jose State University Often times we Cpme _tO n”1eet|ng_s as Henny Penny H EUt after I|Sten|ng. to
Natonl Cave Assodiation Universyof Nebraska you we leave feeling like "The Little Train That Could". We leave feeling
ational Turkey Association epartment of Education H i H _ H i H
ARCHITECTS AND ENGINEERS Univeraty of Minnesota. St Paul refreshed, rejuvenated and inspired - we leave with excitement and with
American Institute of Architects (AIA) National hope of the ability to change our habits, given the information you have

delivered. - John Sagendorf, Past President, NCA
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